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Jordan Kerner. MBA/ JD 7 6
Movie Producer and Dean, School o{ Filmmaking,
University of North Carolina School of the Arts
Winstor}Salem, N.C.

As a movie producer. Jordan Kerner, IVIBA D 76, chooses projects

that can en|ghten as well as entertain. lt's a phllosophy that has
guided virtually all of the movies he hasworked on. from less lha,
Zelo lorr's iatesl produ<ltor'. /he Smutls.

"l hope viewers come out ofthe theater fully entertained. and I

hope that live years later allthe messages resonate inside of them."
says Kerner

ln addltion to producing movres, Kerner has led the School of
Filmmaklng at the University of North Carol na Schoo ol the Ans as

dean s nce 2007. Blending hisfiim-making career with educatton.
Kerner ensures students study and work with professionals. Wh e
ptodrctng The Smurfs. Kerner enabled more than 5O students to
shadow the drrector. cinematographeL and others creating the $ 1 1O

mil|lon mov e, wh ch opened in July and has grossed over half a
b lion dollars in worldwide receipts.

As dean. Kerner also is locusing his lens on mu tidisciplinary
entertainrnent busrness jobs, co laborating with UNC{hapel Hill and
N.C. State to craft a jornt degree program. He traces the idea to his
experiences with the University of California. ln 1 9 7 2. he entered
UC s Hastings College ofthe Law in San Francisco. Wanting to
expand his studies to include business and pubhc pol cy, he created a
proposalfor a to nt degree with what is now the Haas School.

While in school. Kernet lounded Camm,/Ent, a journalconcen-
trat ng on communicattons and entenainment law After passing the
bar. he worked in the motron-picture department of a Beverlv Hilis law
firm and then for CBS. Universal, and ABC before co-founding a pro-

duction company rn 1986 that is now called Kerner Entertainment.
ln the late 19gos, Kerner started talking with the famitv of peyo,

the Belgian caftoonistwho created the Smurfs. about making a movie.
promrsing to befaithiuito the characterc. Kerne/s respectiul approach
lo Charlatte s Web (2406 ), conv nced rhe family ro se I him fiLm righrs.

When developing scripts. Kerner shares his ideas about pertinent
lessons with the screenwriters His films have explored the tmpor-
tance oi nunuring fnendshrps and combating bias against sexual
prcfetence \FrEd Green fomatoes), the impact of s u bsta n ce a buse

\When A Man Loves A Waman), and lteatlng lhose who are different
with respect ( /he S,.nurls)

''ln The Smurfs,thatpermeates the Iilm." Kerner says. "l think
these are really rmportanllessons." Knn lJndetwood

Libby Leffler. BS OG

Businsss Lead to COO. Facebook
Palo Alto, Calif.

Ta k about a social netvvorking butterflv: Since graduation. Libby Leffler. BS

06. has gone on towork attwo of the hottest Srlicon Valleytech companies-
Goog e and Facebook-after serving as presrdent ofTri Delta and serving as

its national spokesperson while at Cal. Letfler's cufent role as business lead to
Facebook COO Sheryl Sandberg has taken her to the World Economic Forum
in Davos and ernpowered herto become an advocate forwomen in business.

"l love that today my work impacts the experience of mrllions of people

who communicate and connect," Letfler says.

Afler graduating kom Berkeley-Haas and a short stint ln consulting, Lelfler
realized she wanted to work in a last€row ng technologv companyand playan
integral role in developing a meaningful brand. She spent months intervlewing

at Google belore anding a job there helping to strategize sales operat ons.

About a year later. she intervlewed for a position at Facebook. Letflerwas
offered a job in sales. but declined. "l was afraid of taking the risk of leaving

my comfortable job ata large. established companyfor something new and
unfamiliat" she explains.

Then Leffler had second thoughts. Aftersleepless nights think ng about how
compellng Facebook was and worrying she was too risk averse, Letflercalled
the recruiter to see if the pos tion was stil available. lt was. and she qot the iob.

Whrle working rn sales, Letfler interviewed to be the right hand to
Sandberg. who furbes recently ranked the fifth most powerful woman n the
world. Sandberg hired Lelfler on the strength of a sample executive briefing.
"Libby's workwas just outstanding and stood out above all oJthe others,'
Sa.dbe.9 says. S"e Ldres deeply dboul ou., o.rpdny n'tission

Letfler loves that Facebook makes a ditference in people's lives. "One

Facebook useas sick son baffled her doctors." savs Letfler. 'After the woman
posted p ctures ol his condition on Facebook, she frgured outwhat was wrong
and got help, advice. and suppoft Thal's what makes this Job really rewarding."

ln her current role, Leffler has earned "a seat at the table' of influential busF

nesswomen. including Sandberg. her mentor. who reviewed her notes before
Leffler spoke n Munich at a women's conference. Letfleas messaqe to other
young women? Dream bigger and take risks. Like she does.

Follow Letfler on Facebook at facebook.com/libby and on

Twitter @ ibby effler. -Dlb ne Anderson


